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We Know Publix

We’ve managed and
executed successful
marketing campaigns
at Publix for more
than 20 years. We
are constantly
evolving to meet

the needs of the
Publix shopper and
our brands.

210+
Million
Display
and Social
impressions

87 Million

Influencer
impressions

121+
Million
Emails with an

average open
rate of 20%

2021 2,800+

at-a glance brands

offering

savings
BRAND & Y EXTRA 38%
SHOPPER SAVINGS —  Unit

MARKETING

lift on average

30%

Dollar
lift on average



Engaging Shoppers, Delivering Results

We reach relevant ~* CREATIVE
= DESIGN

shoppers across ANALYTICS & O @
multiple platforms J]Jll]Jl % INFLUENCERS
where and when they
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Publix Opportunities

EXTRA SAVINGS
Promotes brands
through sale prices and
coupons, with options
to magnify brand
messaging.

errecTive JUNE 4 TO JUNE 17, 2022
E i
.. Extra Savings @

8B  pop Secrt Microwave
2d Poncom FamitySize
S

Good Humor
Viennetta 21.9-0z or
Klondike Shakes 6-pk.
your choice

LEARN MORE

SHOPPER MARKETING
Multi-manufacturer,
themed campaigns that
engage shoppers through
coupon savings and
branded content.

ISAVINGS

EEEEEEEEEEEEE .COM/SAVE-MORE.COM

LEARN MORE

prbomopoint

BRAND SOLUTIONS
Targets shoppers with
custom solutions that are
based on brand objectives
and budget.

Casquitos de Guayaba

Green guavas—simmered in vanilla sugar—
transform into this silky, crimson treat.

A : ot M rom
o CHeEsE

SAVE $1.00 @ oo st

LEARN MORE



Extra Savings

Overview

Provides savings, coupons and inspiration to Publix shoppers.

THE BENEFITS

* Reminds shoppers of value at point of
purchase and drives incremental unit lift

* Provides space for brand communication
and inspiration

* Drives incremental revenue

OVERVIEW
« Flyer highlights price points, digital and
traditional coupons for both Food and
Non-Food items
- Distributed in stores and newspapers:
2.9MM circulation

- Display and video ads run across web
and social channels: 6.2MM impressions

- Available to all shoppers on publix.com
- Themed campaigns are highlighted
within the Flyer throughout the year,
and inspire shoppers through savings,
seasonal content and trends
» Shelf signs at point of purchase
» 2-week execution, Saturday-Friday

Eligible participants must NOT be in any of the
Publix Weekly Ads during the Extra Savings dates.

'Extra Savings 0

PUBLIX.COM/EXTRASAVINGS
errecTive JUNE 4 TO JUNE 17, 2022

vod_ $499 ool
.'f #‘ Pop Secret Microwave = _gf
o ) Popcorn Family Size SEL

12-pk.
your choice

50% OFF

(shelf price reflects discount) (RS
Steak-Umm
Sliced Steaks
15-21-oz, your choice
Good Humor (frozen)
Viennetta 21.9-0z or
Klondike Shakes 6-pk.

your choice

1 publix.com/
v Eig;talmupons

3 $2 OFF

WITH MFR DIGITAL COUPON
Any 1 Huggies Diapers
15-100-ct.

$499
Degree (shelf price reflects discount)

Thera Tears Products

2.6-2.7-0z your choice

MotionSense

your choice

A acheustiing mpplwmart, Cunrsby imits par cunsmar apply. Mot it ibams e svaiain ot all stores

SAVE NOW

prbomopoint

BACK TO OPPORTUNITIES [

$ 529
Good Humor

Viennetta 21.9-0z or
Klondike Shakes 6-pk.

your choice

Shelf Sign

Your savings.
Now thru

Friday,

P

November 18

Available

at Publix

Display Ads link
to Publix.com



Extra Savings

Brand Participation Options

PRICE POINT | $8,200

Promised Land Dairy
Natural Milk

28-o0z

your choice

TRADITIONAL COUPON
$10,000

: COUPON VALID AUGUST 29 TO SEPTEMBER 11, 2020 -
. .
$OFF '

.

Any 2 Dove Men+Care Hair Care

1.75-12-0z, Body Wash or Shower |
Foam 13.5-23.5-0z, Deodorant i
1.7-5.4-0z or Bar Soap 6-ct. !
(mix h)(excludes dry spray) !

cty prohibied. Vol forin-store

Reprodt

!
LW#00000 |

* Must be LU coded
e 24 coupon limit per flyer

PERCENTAGE OFF | $8,200

A

Iicy ot

g
[ . CREAM NOMESS |

2 5% OF

(shelf price reflects discount)
lcy Hot or Aspercreme
2-4-0z or 3-5-ct.

your choice

DIGITAL COUPON | $8,200

publix.com/
digital-coupons

WITH MFR DIGITAL COUPON

Any 1 Healthy Choice
Wrap

6-0z

DOLLAR OFF | $8,200

(shelf price reflects discount)
Colgate Optic White
Renewal or Advanced
Toothpaste

3-9-0z

your choice

NET-DOWN DIGITAL

COUPON | $8,200
I blix. /

@0 f:l)iugitg(l-(czzzwpons

( SheETIE fup ( %ganve'm \

&

Creative Roots
Coconut Water
4-pk., your choice

Sale Price’s s usmusssanssismmssiuinmy 2/ $5
Digital Coupon.................. $1 Off 2

FINAL PRICE WITH 2/$4
MFR DIGITAL COUPON

prbomopoint

PERCENTAGE
AND DOLLAR OFF
Buyer pre-approval required

* Not available for all
categories

DIGITAL COUPONS

* QR Code links to your
brand’s digital coupon on
publix.com

* Once offer is approved by
Publix, you will be contacted
by Inmar to complete digital
coupon setup

e Clips must be set up as
unlimited

» All digital coupons must
start two days prior to Extra
Savings Flyer start date

 Digital coupon redemption

ends 2 weeks after program
end date

Manufacturers are responsible for redemption costs



Extra Savings prbomopoint

Additional Brand Participation Options

Engage shoppers with brand communication and inspiration
through full, half or quarter page promotions.

g, ONE STOP

DOUBLE
POINTS!

i

ST

£$ £.COLOMBE'
210
Pieid Chips ~WE'VE MnVEn! &

2502 FIND US NEXT TO ENERGY DRINKS!

VAN LU
2:57 i i =
King's Hawaiian 3
Slider Buns
9-ct.

your choice
(AZITTTTT . COLOMBE L.COLOMBE

2:°8

King’s Hawaiian Rolls

L L
T el
4

1>
Sé

<,~
vy

$1 299

Downy Fabric Enhancers
164-0z
your choice

Crest Toothpaste:
3D White 3.8-0z, 5
Pro-Health 5.1 or 6.3-0z 4 ,
or Complete 7-7.2-0z 2 Dagr
o |

your choice

bli: /
igfl 2lpons $ OFF

TRIPLE
LATTE
B0 vrtcruy swaey s caoe 9910 8 creaNy

$4 OFF

12-ct. 12-0z
MFR DIGITAL COUPON WITH MPR DIGITAL COUPON your choice
I Any 2: Secret, Old Spice,
Any 1 Olay Regenerist - Ivory or Gillette Deodorant
Facial Moisturizing Cream, o Body Spray 1.6.7.6.0 OR FIND US AT YOUR LOCAL PUBLIX F $
Serum or Eye Product @ " Old Spice Body Wash 16-30-0z o
4250z = i or Bar Soap 8-12-t. T £$ R
(excludes trial/travel sizes) e (mix or match)(excludes PH Balance g
& High Endurance/Classic) \ v T La Colombe Coffee Latte
ublix.com/ n Located in the Located in the 14-0z 9-0z
$20FF igital-coupons $50FF o 'DELI DEPARTMENT 'READY TO DRINK TEA SECTION your choice your choice

WITH MFR DIGITAL COUPON . 222 8Y GRLLO'S POKLES, NG

When You Purchase $15
of Crest, Olay, Old Spice,

j oot tn HALF PAGE QUARTER PAGE

™ $45,000 $25,000

COUPON VALID APRIL 23 TO MAY 6, 2022

$20FF % Traditional coupon limit: 1 Traditional coupon limit: 1

WITH MFR DIGITAL COUPON

| Any 1 Always Discreet:
_ Pads 16-66-ct.,

Liners 32-44-ct. or

Underwear 10-32-ct.

$1 OFF

WITH MFR DIGITAL COUPON
Any 1 Always Ultra Thin
or Maxi Pads

13-46-ct.

Any 1 Pampers Swaddlers,
Cruisers, Pure Protection,
Easy Ups or Baby Dry Diapers
8a

Earn a $10 Publix gift card every* time you buy $50 in participating items.
Sign up today at stockingspree.com!

FULL PAGE
$85,000
Traditional coupon limit: 3 Full, half and quarter pages must contain brand messaging.

KraftJHeinz V PeG % pepsico




Extra Savings prbomopoint

Brand Enhancements

Add digital support to price points and coupons to increase
shopper engagement and drive more brand awareness.

ESQUIRE.COM
Wl # Better Solution to Dur Plastic Straw Problem Is
ome Seriously Strange Science

TO DELICIOU

Easy to make. Easy to take.

@ like () Comment

o CommenThread
Sponsored

Don't forget your favorites with easy breakfast
choices to enjoy at home or to-go. Easy to
make. Easy to take.

TO DELICIOUS

Easy to make. Easy to take.

.
Sirgles ‘g
‘

2:%7 i

PUBLIX.COM
Save now at Publix!
Valid thru Friday, March 11!

LD F
Oscar Mayer 4V0]f ©0% 174 5 Gomments 1
Fully Cooked Bacon e i 0 comen ' scHICKEN
2.52-0z My FRIED STEAK
your choice o e RECIPES

This Is W

T0 DELICIOUS .

st 1ar thesa who might have an o

()

COUPON VALID FEBRUARY 26 TO MARCH 11, 2022

i
|
I
I
I
!
i
When You Spend $12 or more I
I
I
I
I
I
i
I

[WAKE UP] T0 DELICIOUS

a
y - =

Quarter Page Email Social Ads Display Ads

- on Participating ltems:

Ethical Bean Caffee B-oz, Marwell House Coff
10.5-11.5-02, Oscar Mayer Fully Cooked Bacon 2.52-0z,
Kraft American Singles 14.7-16-02

Customeris

i ] 3 . nkw“:::mmemhﬁmnmmmm’: nissincly |
%wwmmmwmmwmm-gﬁmn . .
: o Redeem at Publix yourneigrbortood Pubis. i Available at Publix




Extra Savings

Brand Enhancements | Pricing

STANDARD

DISPLAY | $15,500

1.6MM Total Impressions

2.4K Total Estimated Engagements
INCLUDES:

* Location targeting

* Demographic/behavioral targeting

INFLUENCER | $18,500

667K Total Impressions

6.1K Total Estimated Engagements
INCLUDES:

* 3 Influencers

* 6-12 posts, depending upon goals

* Option to add additional IG Stories

DISPLAY & INFLUENCER | $25,000

1.44MM Total Impressions

7.2K Total Estimated Engagements
INCLUDES:

* Display Ads - 769K

* Influencers - 667K

' HOORAY FOR . .
_GRILLED CHEESE DAY

K ¢ e ‘w m‘* ) Like © Comment

° CommonThread
Sponsored

il Create the ultimate sandwich with Borden|
Melts, made with real cream for rich, deli
il fiavor.

1 Comment @+

7> Share

MAKE
GRILLED
CHEESY
GOODNESS

PUBLIX.COM
Borden® Melts
Take your melt to a new level.

Borden® Cheese Singles 8-120z

Shop Now at Publix
/ 7/ LET THERE BE CHEESE _ \

MAKE IT MEMORABLE WITH A KICK OF SOUTHERN F
Get the yum party started with this BBQ twist on a classic saj
using American cheese singles that wow. Made from quality

FOOD52 ® P v

Z=MENU  TheShop Recipes Food Homes2

MAKE
GRILLED
CHEESY
ingredients for a delicious taste, nothing salutes everyone's f4 GOODNESS
comfort food quite like Borden® Cheese! | 0 Available

ot Publix
y SERVES: 6}

PULLED PORK GRILLED CHEESE

021220y s s e et
Pttty

INGREDIENTS
2 tbsp. butter 1 medium yellow onion, diced| How to Cook
1 cupketchup 4 slices Borden® American Ch)
% cup brown sugar 1 jalaperio, diced {optional)

DIRECTIONS

1 MELT butter in a medium-size skillet over medium heat. Sauté o
until soft; stir in jalapefios, ketchup, sugar and liquid smoke. Bri
a boil then reduce heat to medium-low and simmer for an hour
until sauce has thickened to desired consistency.

2 SMOKE pork shoulder in a hot smoker for 3 to 5 hours at 210°
(internal meat temperature of 150° F). Remove, and wrap in
aluminum foil. Refrigerate overnight.

3 REMOVE excess fat from pork. Using two forks, shred remainin|
meat into a large bowl. Mix in barbecue sauce.

4 BROWN 2 slices of buttered sourdough bread in a skillet or grid

over medium heat. Place a slice of cheese on each slice. Top with

of pulled pork mixture, a second slice of cheese and another slice o

buttered bread. Turn sandwich over when bottom slice has browned

and brown the other side.

FRUIT
It's Blueberry Season, Baby!
Here’s How to Store Them.

prbomopoint

AMPLIFIED

REACH PACKAGE | $25,000

2MM Total Impressions

6.3K Total Estimated Engagements
INCLUDES:

* Email - IMM+

* Social Ads - TMM

TARGET PACKAGE | $50,000

4.25MM Total Impressions

10.7K Total Estimated Engagements
INCLUDES:

* Email - IMM+

* Social Ads - 1.75MM

* Display Ads - 1.5MM

CONNECT PACKAGE | $50,000

3.667MM Total Impressions

12.3K Total Estimated Engagements
INCLUDES:

* Email - IMM+

* Social Ads - MM

* Display Ads - MM

* Influencers - 667K



Extra Savings

prbomopoint

New Items & Organic

NEW ITEMS

Item must have been introduced in the market as a New
Item within the previous 6 months (of the Extra Savings
start date), and accepted as a New Item by Publix (at
least 3 weeks prior to the Extra Savings start date)

uspa \ ORGANIC
[tem must be certified by the USDA and made
with 95% or more organic ingredients
16 ORGANIC THEMED PAGES
PLANNED IN 2023:

¢ [tem must have at least 85% distribution
f 12/31-1/13 7/15-7/28
14 NEW ITEM THEMED CAMPAIGNS |
PLANNED IN 2023: | 1/28-2/10 7/29-8/1
|
Excitin | 2/11-2/24 8/26-9/8
12/31-1/13 6/17-6/30 g ;ngggqo% f
N EW '8’;5 4 | 3/25-4/7 9/9-9/22
2/M-2/24 7/15-7/28 ltems LEUY  Ouricons help you f
spot organics easily, f 4/8-4/21 9/23-10/6
3/11-3/24 8/12-8/25 ) m |
2:%11< J 4/22-5/5 10/7-10/20
3/25-4/7 9/9-9/22 Amy’s Organic 2F$ q
[ WAL 6/3-6/16 10/21-11/3
4/8-4/21 9/23-10/6 Jour el Seoryfield Organic |
- fm"mhie /17-6/30 1/4-1/17
Pk 6 _ -
your choice ‘
4/22-5/5 10/21-11/3 2:56 o | |
R o “ Note: Your brand can highlight the New Item or
5/20—6/2 11/18—12/1 Sambazon Acai Bowl 25$6 “ Organic logos regardless if themed campaigns are
)‘:;L"r"czhoice & :? iE ) | planned. Be sure ‘to‘check the New Item or Organic
« Additional New Item campaign SASEIeJuic\;eorgamcs | box on the submission form.
support will be included for : % ﬂ ——
the 8/12-8/25 campaign % % $349 reee———— |
BBIEQP! pppp BBIBTP Bibibop Asian Grill Sauce
# by A 16-0z
your choice

10



Extra Savings prbomopoint

Themed Campaigns

Offered throughout the year, themed campaigns inspire
shoppers through savings, seasonal content and trends.

BENEFITS

* Provides additional
marketing support at an ®
affordable fee, driven by —e e ¢

efficiencies across multiple The pcwer
Uream

brands
adventures

* Provides an opportunity Of plantSo

@ Exclusively ot Publix

to further magnify brand
messaging

e Reaches a large universe
of Publix shoppers in an
engaging manner

MARKETING COMPONENTS
* Email

» Digital Ads

* Influencers

¢ Custom Landing Page

* Recipe Flyer e g s
Barilla Red Lentil or

Items must be relevant to thematic. Chickpea Pasta

See calendar for details. 9802
your choice

plant-based

WITH MFR DIGITAL COUPON
On any 1 Edy’s Ice Cream
15t

1

Now thru Friday, September 23




Extra Savings prbdmopoint

2023 Calendar T e

To learn more, click on a themed campaign below.

Publix Submission e Publix Submission
Program Seasonal Themed Time Frame * Approval ﬂ Program Seasonal Themed Time Frame* | Approval M
Dates Events Campaigns (includes artwork) | Notification Dates Events Campaigns (includes artwork) Notification
1/14-1/27 | Healthy You Plant-Based’ 10/14-10/27/22 | 11/23/22 7/15-7/28 |5, Cream 2 For the Price of 1 4/14-4/27/23 | 5/24/23 S  /
Super Bowl
1/28-2/10 Py Game Day Favorites | 10/28-11/10/22 | 12/7/22 v/ 7/29-8/M Bsi‘;g‘l’ Back to School 4/28-5/11/23  6/7/23 v
Back to School
2/M-2/24 | Heart Health Live Well n/n-1/24/22 | 12/21/22 |/ |/ 8/12-8/25 EREK T 5/12-5/25/23  6/21/23 | /
School New Item
2/25-3/10  Spring Break 2 For the Price of 1 1/25-12/8/22  1/4/23 8/26-9/8 "abg/r 4Day Plant-Based’ 5/26-6/8/23  7/5/23 v
March i ) ) Hispanic Heritage
3/1-3/24 Tournament Time 12/9-12/22/22 1/18/23 v 9/9-9/22 Tailgating n 6/9-6/22/23 7/19/23 v v
Madness Live Well
3/25-4/7 Spring Cool Foods 12/23/22-1/5/23 2/1/23 v 4 9/23-10/6 Fall Season Game Day Favorites 6/23-7/6/23 8/2/23 v v
4/8-4/21 Easter 4/9 Plant-Based" 1/6-1/19/23 2/15/23 v v 10/7-10/20 | Frozen Food Cool Foods 7/7-7/20/23 8/16/23 v
4/22-5/5 Ea:f;‘zgay Live Well 1/20-2/2/23 3/1/23 /| 10/21-1/3 Halg’/vé?e” Fall Flavors 7/21-8/3/23  8/30/23 |/ |/
5/6-5/19 Mmg‘;;z Day 2 For the Price of 1 2/3-2/16/23 | 3/15/23 1/4-11/17 Tha?:‘/szgs'v'”g 8/4-8/17/23 = 9/13/23 v/
5/20-6/2 Mem;/rg Day Pet Essentials 2/17-3/2/23  3/29/23 11/18-12/1 Tha?r/sfz"””g 8/18-8/31/23  9/27/23 |/
Fathers Day . ) . .
6/3-6/16 6/18 Hurricane Preparedness 3/3-3/16/23 4/12/23 v 12/2-12/15 Baking Holiday Favorites 9/1-9/14/23 10/11/23
6/17-6/30 Summer Plant-Based’ 3/17-3/30/23 4/26/23 v 4 12/16-12/29 Holidays Holiday Beauty 9/15-9/28/23 | 10/25/23
Independence | lce Cream Adventures ) . 9/29-
7/1-7/14 3/31-4/13/23 5/10/23 12/30-1/12 Holidays Live Well 1/8/23
N Day Summer Grilling /31-4/13/ /10/ /e i 10/12/23 /8/
Campaigns are subject to change. * Last day of submission time frame reflects artwork due date. Product images
T7To be approved for program participation, all ingredients listed on the product label must not be derived from animals. & Quarter/Half/Full page ad creative drafts due by submission deadline.

12


https://promopoint.egnyte.com/dl/KArnqydsLV

Shopper Marketing

prbdmopoint

2023 Opportunities ahcK 10 opeoRTUNITES b

Seasonally-relevant, multi-manufacturer campaigns
deliver savings & inspiration to Publix shoppers. Brand
communication, traditional and digital coupons are
highlighted through fully integrated marketing elements.

&
3
=

dVIA M3IN

IN COUPON
SAVINGS

NEW YEAR SUMMER
1/21-2/17 5/6 - 6/2

Campaigns are subject to change.

@ Exclusively at Pubix

NWNLNV

SAVE

Cefebrate (e Hotrves(™

INCOUPON
SAVINGS

AUTUMN HOLIDAY
8/19 - 9/15 /1 -12/29

13



Shopper Marketing

Save More

MARKETING COMPONENTS

IN-STORE COUPON BOOK
819K circulation

EMAIL
» Targeted to shoppers
in Publix footprint

* 1.IMM+ deployments

DISPLAY ADS

» Location and behavioral
targeted

* 1.6MM impressions

SOCIAL ADS
* IMM impressions

» Location and behavioral
targeted

IN-STORE

ENGAGEMENT | NEW
Coupon booklet distributed

in 130 high-volume Publix stores

LANDING PAGE
Highlights offers and recipes

RECIPE FLYER
Downloadable PDF to include
your recipe

Campaigns are subject to change.

PROGRAM DATES snléigl.slﬂg N
NEW YEAR: | Jan. 21-Feb. 17, 2023 Oct. 14, 2022
SUMMER: May 6-June 2, 2023 Feb. 3, 2023
AUTUMN: Aug. 19-Sept. 15,2023 | May 12, 2023
HOLIDAY: Nov. 11-Dec. 29, 2023 Aug. 4, 2023

ADD-ON COMPONENTS

IN-EMAIL FEATURE

Feature your offer, recipe

and/or brand messaging in

the program’s email .................. $1,750

BRANDED EMAIL
Targeted to shoppers in Publix
footprint; IMM deployments ..$7,500

BRANDED DISPLAY ADS
Location and behavioral targeted
to your preferred audience;

1.6MM impressions ... $15,500

BRAND-SPECIFIC INFLUENCERS
667K guaranteed impressions;
Includes blogs and

social POStS ., $18,500

SAMPLING OPPORTUNITIES
Inquire for more information.

PROGRAM FEES

Digital Coupon........................... $6,900
Up to 1 coupon, plus ad space
Must be set up through Inmar

Quarter Page ..........cceeevenne $9,250
Up to 1 coupon, plus ad space

Half Page. ..o, $17,575

Up to 2 coupons, plus ad space

Full Page........ccoovveererrerenne. $31,450

Up to 4 coupons, plus ad space
Manufacturers are responsible for redemption costs.

prbomopoint

=

o o

MARCH 2022 RESULTS

INCREMENTAL SALES
63.7% Unit
32.9% Dollars
EMAIL
2.1MM delivered
20.30% open rate
2.51% click-through rate
DISPLAY ADS
1.63MM impressions (1.6MM goal)
2.5K engagements
SOCIAL ADS
TMM impressions (IMM goal)
11.2K engagements

_—

14



Brand Solutions prbomopoint

BACK TO OPPORTUNITIES D

Custom Campaigns

We create programs based on your brand’'s needs and initiatives.

C‘/ YOUR

OBJECTIVE. T
secures Publix

@ YOUR Corporate approval.

oo e INFLUENCERS
S Your, e SAMPLING@s
Al campsins e STAN%F,)AF\EE)T ; IRl/l\Tcl)EES, ||z_E
DISPLAY 7 'SR

add-to-cart functionality 8’ SOC‘ AL ADS

EMAIL CAMPAIGNS

TORE
IGITAL

15



Brand Solutions

Campaign Thought Starters

Common Thread

prbomopoint

PLAY FOR A CHANCE TO TAKE

THE ULTIMATE
SUMMER VACATION

PLUS DAILY INSTANT PRIZES
Mo purchase et
US & O residents 18
BOOET. oo

National Campaign

4@

Save $2 on any Goodnites® with a Publix digital coupon!

' goocfntfés
Wake up awesome!

with the #1 Nighttime Underwear”, featuring Disney and Marvel

Save Now!
Get $2 off any 1 Goodnites®

with a Publec digital coupan

Available
at Publix

,;.5’- fads S|

. g
PUBLIX.COM ) t "ﬁ\ =
Coupon available thru 8/13! Get Offer > ¥ 28

Available at Publix i — i

£ Shop now

['b Like D Comment £ Share
Digital Coupon

/ Buy1
- Get1
FREE

Q Available at Publix

Pricing

16



Brand Solutions promopoint

Email

Our email campaigns can include one email

deployment or 2+ emails. PROMOPOINT
AVERAGES

Shoppers double opt-in to receive EST. 2007 o/ .
our emails, and the list is scrubbed 18A 23 A’

every 90 days ensuring above- Open Rate
average open rates and click- S ® o
through rates (CTR). FAR& 1.?%/)

ALWAYS 1007% REAL,
.‘L"QL'bAD'Z:LE CAPABILITIES NATURAL CHEESE

* Multiple linking (recommend . 5
no more than three total)

¢ Animation (static image is
required as all email clients
do not support animation)

» A/B testing; subject line and
unique creative

TARGETING BASED ON THE

FOLLOWING CRITERIA:

e Location Only (ZIP code, mile
radius to store list)

* Behavioral (based on various
behavioral elements, including
shopping behaviors

WHERE HONEST FOOD IS RajsEp
m

ON EGGS AND BUTTER FROM
SMALL FAMILY FARMS

SHOP NOW

SAVE $1.50

0 oS i Available at Publix + Instacart
ices vary from in-e

in-store. Fees, tips & taxes may apply. Subject to terms & availability.

17



Brand Solutions

Standard Display & Social

We use a combination of data sources and targeting

methods to reach your preferred audience.

0.15%

Display CTR
BENCHMARK

STANDARD DISPLAY
Programmatic standard display
runs across web and in-app
environments.

0.29%

Social CTR
BENCHMARK

SOCIAL DISPLAY & VIDEO
Social display and video units run
across Facebook and Instagram
(Pinterest upon request).

ADDITIONAL CAPABILITIES:

* Rich Media, including
custom-built games

* Native Video

TARGETING BASED ON THE
FOLLOWING CRITERIA:

e Location Only (ZIP code, mile
radius to store list)

» Behavioral (based on various
behavioral elements, including
shopping behaviors, social
following, etc.)

Casquitos de Guayaba

Green guavas—simmered in vanilla sugar-
transform into this silky, crimson treat.

BY PILAR EGUEZ GUEVARA

= :.':

ADVERTISEMENT

prbomopoint

° commonthreadam
Sponsored

Shop Now

commonthreadam Take leaks in stride with Poise®
Ultra Thin, our thinnest protection designed to keep
you feeling dry & comfortable.

beccasmth_
Dalhousie University

6 Comments 5 Shares @~

join the fun for OREO Cookie's 110th birthday! Free

asnng event at Publix Aprons Cooking School. Check

Our Birthday,
Your Wish ~

#NeverStopWishing

JAPRONSCOOKINGSCHOOL.PUBLIX.COM
Celebrate big with OREO!
Get excited & delighted

7 Comments 2 Shares

() comment /> Share

B @ & =
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Brand Solutions

Enhanced Display

Food Meal Prep Dic >

Food MeslPrep Dit > DYNAMIC

Eating Nordic Won't Turn
You into a Viking, but It
Might Transform How...

2/$5Pepsi EIIZD

The Keto Good Health?
Benefits of the Keto Diet

Your Essential Guide to
Plant-Based Keto — and
Whether It’s Right for...

Creative shown to
Charlotte shoppers

ot Nordi ' TARGETED
Youmoavikng butt. | OFFERS
Might Transform How... Your creative will

dynamically update to
match the sale price of
the nearest retailer of
your choice.

The Keto Good Health?
Benefits of the Keto Diet

Your Essential Guide to
Plant-Based Keto — and
Whether It’s Right for...

Creative shown to
Miami shoppers

prbomopoint

2.5%

CTR
BENCHMARK

DISPLAY WITH
GUARANTEED
CLICKS

Our rewarded display
model enables
consumers to opt-

in from their in-app
experience in exchange
for a digital reward (ex:
gaining lives or unlocking
a chapter). Great for
encouraging consumers
to watch a video or
engage in your branded
content. Campaigns
deploy in in-app
environments only.
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Brand Solutions prbomopoint

Mobile Location Ads

These geo-targeted
campaigns are delivered to
shoppers who have been
inside selected store(s) in the
past 30 days and are within

a specific mile radius of the
store(s).

e Ads link to a custom takeover
mobile landing page that

Works well
for brands
with limited
distribution

@Nk’b‘

M A\NST M defr

T

~ Publix Shopping Center

features product messaging i % g }iﬁpi'ﬁi'%%%%ry Hwy
and the nearest store location. Made from —— ° .

Messaging could include a Scratch Taste SR
video or recipe and can link to )

a landing page, digital coupon, S SAVE 75¢ \ SaLEiE
in-home delivery, or curbside \ . ‘ ; - ‘

pick-up service
* Up to three different linking
options are available

20



Brand Solutions

Influencers

The most authentic way
to promote your brand!
By leveraging the voices
of a hand-selected blog
and Instagram influencers
curated to meet your
goals, we'll supercharge
engagement and sales
for your specific brand
and retailer.

Influencers create custom,
ownable content in static

or video form to amplify
across Facebook, Instagram,
Pinterest, and/or TikTok.

We offer both Standard and
Exclusive programs:

* Influencers are located in
the retailer footprint, and the
majority of their followers reside
in the same market

e 2-week flight minimum duration

STANDARD PROGRAM

INCLUDES:

* 12 content pieces and
guaranteed 665K+
impressions

* Blog: 1 main post +
3 social shares

* |G: 2 in-feed posts +
6 |G stories

Our Exclusive program
REQUIRES a minimum
3-month total exclusivity—
one month prior, one month
during, and one month post.

Photo

beautifuleatsandthings - Follow
Birmingham, Alabama

O Q¥
1,310 likes

beautifuleatsandthings My favorite thing about
summer is the cookouts! #ad. ... more

View all 6 comments

JUNE 18

prbomopoint

CommonThread with Pledge.

Sponsored « &

Pledge® pH-Balanced Multisurface Cleaner is
designed for convenience and ease. Find ata
Publix near you!

delivery.publix.com

Perfect for everyday Shop now
cleaning

00 Alejandra Martin... 1 Comment 4 Shares

[ij Like D Comment d) Share
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Brand Solutions

prbomopoint

Landing Pages

We can design and develop
a custom landing page

to meet your digital
campaign needs.

Unlike web pages, which
typically have many goals
and encourage exploration,
landing pages are designed
with a single focus—to help
sell your product.

Whether it’s to highlight your
brand, promote an offer, or
provide the shopper with a
recipe, a landing page is the
best option for increasing
the conversion rates of any
marketing campaign.

All landing page campaigns
include post-event analytics.

A Smarter Snack
for Growing Minds.

Save *4.00

on Brainiac® Applesauce
with ibotta

“Offer redeemable in Ibotta app after purchase.

GET SAVINGS

Only The Good Stuff

* Includes the BrainPack® * Non-GMO
* No added sugar * Cluten-free
* No artificial flavors * Kosher

o
A Smarter Snack b 4 i/
for Growing Minds. i

on Brainiac® Applesauce

with ibotta

*Offer redeerable in Ibotta app after purchase.

i 2 % S
GET SAVINGS ' -
N MORE www.brainiackids.com FOLLOW US ﬁ ©)

© 2021 Promopoint | Terms of Use | Privacy Policy | Cookie Policy

Only The Good Stuff

Includes the

+ Non-GMO
BrainPack® * Gluten-free

+ No added sugar + Kosher

- Noartificial flavors

Desktop

LEARN MORE www.brainiackids.com Foowus @ @

Tablet

A Smarter Snack
for Growing Minds.

-
Brain
v b
e (

Nutrition

Pure
Ingredients

Safe

\?%‘E" Packaging

Save $4.00

on Brainiac® Applesauce

with ibotta

*Offer redeemable in Ibotta app after purehase

GET SAVINGS

Who is Brainiac® Kids?

Only The Good Stuff

« Includes the BrainPack®

+ Noadded sugar

« Noartificial flavors

+ Non-GMO @
+ Gluten-free

« Kosher

LEARN MORE
www.brainiackids.com

FOLLOW US

6 @

2021 Promopoint | Terms of Use | Privacy Policy | Cookie Policy

Mobile
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Brand Solutions promopoint

In-Store

Combine with any of our digital
components to impact shoppers
along their path to purchase.

8-week minimum lead time required

Neck Hanger

nnnnnnnnn

) =k

Freezer Cling BoxTalker Cart Sign
23



Brand Solutions

Publix Curbside Pickup Sampling

Sample your brand to Publix
e-commerce shoppers via
Publix Curbside Pickup
powered by Instacart. Sample
packs contain sample-sized
items plus high-value digital
coupons on new and/or
interesting items.

BENEFITS INCLUDE:
* Inspire trial and drive sales
by attracting new shoppers
to participating categories
» Build shopper loyalty by
surprising shoppers with samples
e Distribute samples in a new
and efficient manner

DETAILS:

* 199 Publix stores across all Publix
Divisions have been identified to
participate in the sampling program

* The sample packs are sealed,
translucent bags containing
samples plus a Publix branded
card featuring brand messaging
and digital coupons

Each sample pack contains up to
three samples (each sample not to
exceed 2 0z), and the item must
be in full distribution at Publix

Frozen and refrigerated items
cannot be included in the sample
pack but will be considered for
digital coupons

Digital coupons should be
of high value

Digital coupons will be exclusive
to this program and will not be
available on Publix.com

Digital coupons will be live for
four weeks. Coupon expiration
date needs to be two weeks after
the program end date

Custom programming will

be considered. Inquire for

more information

OVER
91% trial rate

OVER
30% average

purchase conversion®

*based on aggregate findings
from Sample Pack programs

Submissions (|:f|’t(1)c?|r? szr\;\eprlaese) In-Store
due for Publix to arrive agt speci?ie d distribution
consideration: location by: begins:

Friday Friday Thursday
December 30, 2022 February 10, 2023 April 13, 2023
Friday Friday Saturday
February 17, 2023 March 31, 2023 May 20, 2023
Friday Friday Saturday
May 12, 2023 June 23,2023 August 12, 2023
Friday Friday Saturday

September 1, 2023

October 13, 2023

December 2, 2023

Campaigns are subject to change.

COSTS:

SaAMPIE e $20,400

Digital coupon

o Pop-Tarts’ Bi

Exclusively
) at Publix

Enjoy these free samples
exclusively for Publix shoppers!
Frosted Strawberry

* crust, strawberry filing and frosting
~perf

| FREE SAMPLES

Branded Card Example

prbomopoint

r

vl
EL REPAIR NETWT
. 4 1§

Sample Pack Example

Exclusively
at Publix




Brand Solutions

prbomopoint

Additional Sampling Opportunities

Partner with us and
Sunflower Group to execute
your demos at Publix

today! Safety precautions in
accordance with CDC/Publix
Guidelines will be followed
during all demos.

BENEFITS INCLUDE:

* Engage shoppers via
professional demonstration staff
that have been trained with your
key brand talking points

¢ Encourage more shoppers to
try your brand

* Build brand awareness

e Drive sales

PROMOPOINT MANAGEMENT
INCLUDES:

* Facilitating brand partnerships
to expand program reach and
maximize budgets

e Sampling coordination,
including working directly with
Publix Buyers and DMs to gain

approvals for all three categories:

Food, Non-Food, and Alcohol
Beverage

* Providing store lists based
on targeting requests
(including ACV)

e Custom quotes that capture all
sampling supplies and product
costs included in one flat fee

» Coupon handouts and point of
sale (available upon request)
* Post-event reporting
- Initial report sent
immediately following the
first demo weekend
- Final recap sent 8-10 weeks
after final demo execution

65%

said they will
ENGAGE
with in-store sampling
when it returns

*“How the return of in-store sampling is going over with consumers”, Ad Age, June 9, 2021

‘%,‘j

2%'3

stated they are
MORE LIKELY
TO PURCHASE

a product after
sampling in store

86%

have
PURCHASED
an item after
sampling

25



Brand Solutions prbomopoint

Reporting
Every digital campaign EXECUTIVE SUMMARY
receives a marketing recap

approximately two weeks

after program completion. OVERVIEW RESULTS
The program’s objective was to drive awareness and incremental sales of SALES (Ri data for Publix Corp.-- 3 weeks ending 3/13/2022)
Ll e + Total Units & Sales: 280.3K Units | $ 1.4MM
RECAP INCLUDES: TIMING +  Incremental Units & Sales: 92.9K Units | $272.0K

+ Total Brands Incremental Lift from Baseline: 49.5% Unit | 25.1% Dollar

Key metrics specific to your RS s
campaign include number of TARGETIN : Deployments: 2
impressions, open rate, and click- . et e ARSI
through rate. DISPLAY & SOCIAL ADS | AUDIENCE INSIGHTS

* Extra
$40K+ CAMPAIGN BUDGET —
RECAP INCLUDES: * In-Ag

. - Displ BEHAVIORAL LOCATION
IRI sales data. Sales data is o] ‘
a}/ailable approximatlely nine weeks P pbotpiechieds | bt st
ter pr ram m t| n. [.) through rate.
after program completio ‘023/0
CLICK-THROUGH RATE
2 THOSE WHO EAT BREAKFAST AT HOME

DEMOGRAPHICS

le) % of campaign engagements
0.19%

A18-24 Wy
CLICK-THROUGH RATE
COUPON CLIPPERS

Brooke A25-34 KIS
Tampa, FL

) A35-44 B4
Eats breakfast at home O . 17 /°

CLICK-THROUGH RATE A45-54 VA
COFFEE PURCHASERS

A55-64 k)4

Females were responsible for 71% of the total clicks
to site from the display and social ads.

L prdmopoint
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prbdmopoint

Our Team

Account Director
CHARLIE WALLACE
M: 863-608-4938

charlie.wallace@promopoint.com

Account Director
LEE SMITH
O: 813-342-9475

lee.smith@promopoint.com

Account Director
ANN COOPER
M: 404-520-1774

ann.cooper@promopoint.com

Vice President Agency
LARA TOOTHMAN
M: 404-964-6035

lara.toothman@promopoint.com
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Extra Savings Themed Campaign

2 For the Price of 1

MARKETING COMPONENTS

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

* IMM+ deployments

* IMM sent in week 1,

follow-up email sent to
openers in week 2

SOCIAL ADS

e Location and behavioral
targeting

* IMM impressions

RECIPE FLYER

* Downloadable PDF to
include your recipe

Campaigns are subject to change.

THE BENEFITS
e Drives brand awareness

* Encourages trial through
and recipe ideas

PROGRAM LIVE

Feb. 25-Mar. 10, 2023
May 6-19, 2023 .....coceveevene.
July 15-28, 2023

Generates incremental sales

THE COST
In-email feature
(Must also run an offer in flyer) ....ccccevveunns $1,75O
value Price point/digital coupon ...$9,300
(Gfo]U] o Yo ) o TN $11,200
Quarter page....vveveeeene, $28,000
Half page.....ovveeeececeeeeas $50,000

SUBMISSION PERIOD
Nov. 25-Dec. 8, 2022

Feb. 3-16, 2023
Apr. 14-27, 2023

@ Exclusively at Publix

2:$399 26387

X it Snacks
Duke's Southern Sauces \Ilr\l?,;t::: Frui
14-17.5-01 Y

your choice
your choice

Black Stag or Hostess
Iced Latte 13.7-0z
your choice
s (shelfstable)
$999
23
Cretors Handcrafted
24l smallBatch Popcom
2580z . "
o your choice AY
s NG W.
THERE’S NO WRO! 2 for $3%°
ﬂ To S Aus AG Duke's Southern Sauces

2:83%
k Stag o
BlackStagof,

,‘_:_ # @5 QAV?)ilablT!:
uﬁ \ y at Publi;

Gimme Roasted Seaweed |
Snacks |
3507 |

prbomopoint

BACK TO 2023 CALENDAR )

FIND IN-STORE
AND ON

Are you ready for

and recipes?

your choice |

or $32°

14-7.5-0z

Yov Do Yov your chaice

28



Extra Savings Themed Campaign

Back to School

MARKETING COMPONENTS

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

e 2IMM+ deployments

e 2IMM sent in week 1,
follow-up email sent to
openers in week 2

DISPLAY ADS

e Location and behavioral
targeted

* 1.6MM impressions

SOCIAL ADS

e Location and behavioral
targeted

¢ 2MM impressions

Campaigns are subject to change.

THE BENEFITS

* Drives brand awareness
Encourages stock-up behavior

through value

PROGRAM LIVE
July 29-Aug. 11, 2023
Aug. 12-25, 2023

\ $699
| h
4 power Crunc
| CatalinaCrunch protein Energy Bar
| e rot

S your choice
| your choice

$499
Justin's Peanut. Butter

your choice

5999

7 ey

Generates incremental sales

! -
Pepperidge Farm Goldfis
o ers Family Size

-0z

¥ Mary's Gone Crackers |

Babybel Mini

Edia Savrﬁgsg back-to-school
$649 3
bS] Sermisoft Cheese

THE COST
In-email feature
(Must also run an offer in flyer) ....ccccevveunns $1,75O

Price point/digital coupon ...$9,300
Coupon

.......................................... $11,200
Quarter page....vveveeeene, $28,000
Half page....ccoeeecccccccnnas $50,000

SUBMISSION PERIOD
Apr. 28-May 11, 2023
May 12-25, 2023

@ Exclusively at Pubix

® ® -
R =
| | session.
\

| SHOP FOOD SHOP NON-FOOD

Now thru Friday, August 12

SAVE NOW

N - =
; _§ Saving is Q Qe
!
o

prbomopoint

BACK TO 2023 CALENDAR )

=

o o

JULY 2022 RESULTS
INCREMENTAL SALES
60.7% Unit
39.4% Dollars
EMAIL
2.1MM delivered
20.17% open rate
2.15% click-through rate
DISPLAY ADS
1.7MM impressions (1.6MM goal)
2.7K engagements
SOCIAL ADS
2.0MM impressions (2MM goal)
11.4K engagements

in session.



Extra Savings Themed Campaign

Cool Foods
| MARKETING COMPONENTS |

MARKETING COMPONENTS

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

* IMM+ deployments
* IMM sent in week 1,

follow-up email sent to
openers in week 2

INFLUENCERS
¢ TMM impressions
* Includes blogs and social posts

RECIPE FLYER

* Downloadable PDF to
include your recipe

THE BENEFITS
e Drives brand awareness

Encourages trial through value
and recipe ideas

Generates incremental sales

PROGRAM LIVE
Mar. 25-Apr. 7, 2023
Oct. 7-20, 2023

§4500FF |

Any 2 Food For Life Prod:
o

{shelf price reflects d ‘ savin gs on frozen foodsl
" Greenfield Natural Meat
Co.: Bratwurst 12-0z, Hot
Dogs 13-0z, Lunchmeat
7-0z, Lunch Kit 234;;}:
ully Cooked Bacon 2.3+
- ir Byicon 12-16-0z

Campaigns are subject to change.

Grillo's Dilf Pickle

So Delicious Dairy Free
Frozen Desse!

(rofrigarated) or Sausage | your choice

THE COST
In-email feature
(Must also run an offer in flyer) ....ccccevveunns $1,75O

Price point/digital coupon ...$9,300
Coupon

.......................................... $11,200
Quarter page....vveveeeene, $28,000
Half page....ccoeeecccccccnnas $50,000

SUBMISSION PERIOD
Dec. 23, 2022-Jan. 5, 2023
July 7-20, 2023

@ exciusively ot Publix

VALID OGTOBER 8 - 21, 2022

Easy recipe ideas & cool

| COOL ENTRE BREAD &
TREATS SIDE DISHES BRERAKFAST

Get Recipes

prbomopoint

BACK TO 2023 CALENDAR )

=

o o

MAY 2022 RESULTS
INCREMENTAL SALES
36.7% Unit
22.1% Dollars
EMAIL
1.1MM delivered
22.15% open rate
2.34% click-through rate
INFLUENCERS
670K impressions (667K goal)
5.7K engagements



Extra Savings Themed Campaign

Fall Flavors

MARKETING COMPONENTS

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

* IMM+ deployments
* IMM sent in week 1,
follow-up email sent to

openers in week 2
INFLUENCERS

¢ TMM impressions

* Includes blogs and social posts

RECIPE FLYER

* Downloadable PDF to
include your recipe

Campaigns are subject to change.

THE BENEFITS

e Drives awareness of new
seasonal flavors

* Encourages trial through value
and recipe ideas

* Generates incremental sales

PROGRAM LIVE
Oct. 21-Nowv. 3, 2023

Beph 2ot

Any 1 BadyArmor Sports Drink

THE COST
In-email feature

prbomopoint

BACK TO 2023 CALENDAR )

w7

=

o o
(Must also run an offer in flyer) ....ccccevveunns $1,750
Price point/digital coupon ...$9,300 OCTOBER 2022 RESULTS
COUPON e $11,200 EMAIL
Quarter Page.....erneeconn. $28,000 1MMode“Vered
Half page....ccoeeecccccccnnas $50,000 26.76% open rate

SUBMISSION PERIOD
............... July 21-Aug. 3, 2023

getthesavings.com/ |

|
2:3 |
Knorr s
Sauce or Gravy Mix “
5-1.6-02 |
your choice

284%
Monster |

15.5-16-02 |
your choice |

= 0
20 &

|
TURN WHAT YOU HAVE / ‘

2.59% click-through rate
INFLUENCERS
1.20MM impressions
(1.OMM goal)

TIK engagements

Q Exclusively at Publix

Knorr Sauce or
Gravy Mix .5-16-0z
your choice
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Extra Savings Themed Campaign

Game Day Favorites

MARKETING COMPONENTS

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

e 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

¢ 2IMM+ deployments

¢ 2IMM sent in week 1,
follow-up email sent to
openers in week 2

DISPLAY ADS

* Location and behavioral
targeting

¢ 1.6MM impressions

SOCIAL ADS

¢ Location and behavioral
targeting

* 1.5MM impressions

INFLUENCERS

* 1.3MM impressions

¢ Includes blogs and social posts

LANDING PAGE
* Highlights offers and recipes

RECIPE FLYER
¢« Downloadable PDF to
include your recipe

Campaigns are subject to change.

THE BENEFITS THE COST
» Drives brand awareness In-email feature
. (Must also run an offer in flyer) ....ccccevveunns $1,750
' Esgizz?geesﬁ;?sl through value Price point/digital coupon ...$9,300
) (G1eT0] oTo] o [N $11,200
* Generates incremental sales Quarter Page.....erneeconn. $28,000
Half page.....ovveeeececeeeeas $50,000
PROGRAM LIVE SUBMISSION PERIOD
Jan. 28-Feb. 10, 2023 ............ Oct. 28-Nov. 10, 2022
Sept. 23-0Oct. 6, 2023............. June 23-July 6, 2023

Campaigns are subject to change.

2 Game Day

Favorites

getthesavings.com/game-day-favorites

A"OC'adOs _ommy

Mexico

AVAVAVAVAY

ALWAYS GOD

SCAN FOR
§

D k,ss thern Sauces
Hirser KI g n awailan Roll

prbomopoint

BACK TO 2023 CALENDAR )

=

o o

JANUARY 2022 RESULTS

INCREMENTAL SALES
70.0% Unit
41.0% Dollars
EMAIL
21IMM delivered
23.33% open rate
2.49% click-through rate
SOCIAL ADS
1.02MM impressions (IMM goal)
4.6K engagements
INFLUENCERS
1.9MM impressions
(1.66MM goal)
21.2K engagements

* FAVORITES .

Y 29 - February 11, 2022

ay Read, 7
Exclusive qumgs at g%ﬁl

@@ ~
10FF sl s

32



Extra Savings Themed Campaign

Hispanic Heritage

Celebrate and support Hispanic Heritage Month at Publix.

MARKETING COMPONENTS

PRINT ADVERTISING

» Extra Savings Flyer
themed campaign

e 2.9MM circulation

EMAIL

» Targeted to shoppers
in Publix footprint

« IMM+ deployments

* IMM sent in week 1, follow-
up email sent to openers in

week 2
SOCIAL ADS

* Location and behavioral
targeting

* IMM impressions, divided
between general market
& Hispanic targets

RECIPE FLYER

* Downloadable PDF to
include your recipe

Campaigns are subject to change.

THE BENEFITS

THE COST
« Drives brand awareness In-email feature
. Encourages trial through value (ML{sta/so rL.m an o-ffe.r/'n flyer) covevvinenennns $1,750
and recipe ideas CP:gEe g)':)lnt/d|g|tal coupon ;91388
* Generates incremental sales Quarter pagen 8000
* Dedicated media targeted to Half page...ceieeeeceeee, $50,000
Hispanic shopper

PROGRAM LIVE

Sept. 9-22, 2023 ... June 9-22,2023

Hlspanlc Herltage |

getthegavings. .com/hispanic- heritage ‘

$450 OFF

Lo 1 Breyersice C
|

SUBMISSION PERIOD

Q Exclusively at Publix
I\ WA JO NS

CELEBRE LA HERENCIA HISPANA

GET COUPONS

GET RECIPES

Extra Savings®
% e g

;

prbomopoint

BACK TO 2023 CALENDAR )

=

o o

SEPTEMBER 2022 RESULTS

INCREMENTAL SALES
45.0% Unit
27.8% Dollars
EMAIL
11MM delivered
21.07% open rate
2.22% click-through rate

@ exclusively ot Publix

SAVINGS & RECIPES
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Extra Savings Themed Campaign

Holiday Beauty

MARKETING COMPONENTS

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

* IMM+ deployments

* IMM sent in week 1,
follow-up email sent to
openers in week 2

SOCIAL ADS

* Location and behavioral
targeting

* IMM impressions

Campaigns are subject to change.

THE BENEFITS
e Drives brand awareness

* Encourages stock-up behavior
through value

* Generates incremental sales

PROGRAM LIVE

THE COST

In-email feature

(Must also run an offer in flyer) ....ccccevveunns $1,75O
Price point/digital coupon ...$9,300
(Gfo]U] o Yo ) o TN $11,200
Quarter page....vveveeeene, $28,000
Half page.....ovveeeececeeeeas $50,000

SUBMISSION PERIOD

Dec. 16-29, 2023 ..o Sept. 15-28, 2023

[ publix.com/
e ]‘: dlgltal coupons

= $QOFF
P. -n“'lﬁ? WI§MFRDIGIT&LCOUPDN

Any 2 Head & Shoulders
5-32.1-0z

E publix.com/
<l | digital- coupons
i3

$40FF

WITH MFR DIGITAL COUPON
Any 2 Herbal Essences
6.8-13.5-0z

(excludes trial/travel sizes)

GARNICR

LOREALL MAYBELLINE

Extra Sa\nngs (]

@ redeer
'ff. L  f{excludes trial/travel sizes) | -~

blix.com/ ‘
@F@i grgltlil,‘l c?)r:puns ‘ SaVe $15O

1

Gre
\ (o]
— $30|=|= | i seuogens

WITH MFR DIGITA[

({excludes Nutries
Miracle Rescue &

prbomopoint

BACK TO 2023 CALENDAR )

=

o o

DECEMBER 2022
RESULTS

INCREMENTAL SALES
25.7% Unit
211% Dollars
EMAIL
MM delivered
19.24% open rate
2.03% click-through rate
DISPLAY ADS
1.65MM impressions
(1.6MM goal)
2.9K engagements
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Extra Savings Themed Campaign

Holiday Favorites

MARKETING COMPONENTS

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

* IMM+ deployments
* IMM sent in week 1,

follow-up email sent to
openers in week 2

INFLUENCERS
¢ TMM impressions
* Includes blogs and social posts

RECIPE FLYER

* Downloadable PDF to
include your recipe

Campaigns are subject to change.

THE BENEFITS

e Drives brand awareness during
a key holiday timeframe

Encourages trial through value
and recipe ideas

Generates incremental sales

PROGRAM LIVE
Dec. 2-15, 2023

B Ext ra , Savi ngio

B Hol |day
| 3 Favorltes

publix.co m/
ub| x.com/ Q%0

Eﬁ"" digital-coupons
digital-coupons $1 50 OFF -2 i

‘\ WITH MFR DIGITAL COUPON
Any 2 Nabisco Oreo

“ Far¥u|y Size Cackies

|

Lipton

| Only the best for Rt

o5 i7Ea
| your holidays

| i | ! the dip

ublix.com/
igital-coupons

) Ty $qOFF

$9OFF w

WITH MER DIGITAL COUPON |

Any 1 Jimmy Dean |
Smoked Bacon |

Enjoy Life Baking \
Chocolate |
ATl 9-10-02 |

your choice

Think beyond , oron aans

THE COST

In-email feature

(Must also run an offer in flyer) ....ccccevveunns $1,75O
Price point/digital coupon ...$9,300
(Gfo]U] o Yo ) o TN $11,200
Quarter page....vveveeeene, $28,000
Half page.....ovveeeececeeeeas $50,000

SUBMISSION PERIOD
......................... Sept. 1-14, 2023

(3

HOLEDAY
ﬂmnms

Save Now on
Holiday Essentials at Puplix!

Only the
best for your

Save $1 holidays

'WITH MFR DIGITAL COUPON
On any 2 Dole Pineapple |\

Save 1

'WITH MFR DIGITAL COUPON
On any 1 Planters

Mixed Nuts or Cashews |8

$ | 85-875-0z

. ..
Jiaat Bacine Secrets Mix |

prbomopoint

BACK TO 2023 CALENDAR )

=

o o

DECEMBER 2022
RESULTS
INCREMENTAL SALES
34.2% Unit
24.9% Dollars
EMAIL
MM delivered
19.25% open rate
2.02% click-through rate
INFLUENCERS
1.02MM impressions

(IMM goal)
9.5K engagements
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Extra Savings Themed Campaign

Hurricane Preparedness

MARKETING COMPONENTS

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

* IMM+ deployments
* IMM sent in week 1,
follow-up email sent to

openers in week 2
DISPLAY ADS
» Appear on weather.com

¢ Location and behavioral
targeting

* 1.3MM impressions

INFLUENCERS
* IMM impressions
* Includes blogs and social posts

Campaigns are subject to change.

THE BENEFITS

THE COST
 Drives brand awareness In-email feature
. E t Kk beh . (Must also run an offer in flyer) ......c.ceeuuuens $1,750
ncourages stock=up benhavior Price point/digital coupon ....$9,300
through value COUPON oo $11,200
* Generates incremental sales QuArter PAgE. .o, $28,000
Half page....ccoeeecccccccnnas $50,000

PROGRAM LIVE

June 3-16, 2023 .....oovceveveree Mar. 3-16, 2023

|
[ Extra Savings @
|

|
STAY READY. ‘
- Storm season Adiery |
“ 1 Check these storm essentials off your list. “
‘ I a S Yublix.com/storm
. €S |
| \
| |
| |
‘\ ) publix.com/ F$7 |
| % 20| digi ons 2g |
| = ! Duke's Mayonnaise |
‘ 18-0z. |
‘ ‘ your chaice “
“ |
| \
| e 2 F o |
‘\ Glory Foods Vegetal 23$1 2 2 |
Skin & Colluta

| 14.5.15.5-0z, your choic ﬁ;;:‘?::w;;r “
\ S o
| Digital Coupon. - -r---+ -+

| FINAL PRICE WITH
MFRDIGITALCOUPON

4 Pace Salsa or Picants
l‘?"syp% Avocado Salsa 15.7-02

.

le Bee
!B e Ran it
| |

SUBMISSION PERIOD

Q Exclusively at Publix

STAY READY. STAY SAFE.

Login o yourPublxcsnattacessdigtal coupo saings alcheckaul

Storm season
essentials

Valid June 4 - 17,2022

Save 1%

WITH MFR DIGITAL COUPON
On any 1 Ziploc Brand
Big Bags 3-5-ct. or
Flexible Totes 1-ct.

Keep everything you love safely stored

2 for 7

18-02 ) J
your choice

Duke’s Mayonnaise
Ctnnlinnn €2 vsenml

prbomopoint

BACK TO 2023 CALENDAR )

=

o o

JUNE 2022 RESULTS
INCREMENTAL SALES
28.7% Unit
21.2% Dollars
EMAIL
MM delivered
18.7% open rate
2.02% click-through rate
INFLUENCERS
1.OMM impressions
14.3K engagements
DISPLAY ADS

1.4MM impressions (1.3MM goal)

2.4K engagements

| ———

( Storm season essentials
RN SaVE Now

Exclusively

) at Publix
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Extra Savings Themed Campaign

Ice Cream Adventures

MARKETING COMPONENTS

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

* IMM+ deployments
* IMM sent in week 1,
follow-up email sent to

openers in week 2
INFLUENCERS

¢ TMM impressions

* Includes blogs and social posts

RECIPE FLYER

* Downloadable PDF to
include your recipe

Campaigns are subject to change.

THE BENEFITS
e Drives brand awareness

and recipe ideas

PROGRAM LIVE
July 1-14, 2023

@ excusively at Publix

SEE OFFERS

Logint o Pulxsccount o ccs gl coupomsvings tcheckot

. (Must also run an offer in flyer)
Encourages trial through value

. Coupon .............
Generates incremental sales

THE COST
In-email feature

Price point/digital coupon ...$9,300

Quarter page...
Half page

SUBMISSION PERIOD

...Mar. 31-Apr. 13, 2023

prbomopoint

BACK TO 2023 CALENDAR )

=

o o

JULY 2022 RESULTS
INCREMENTAL SALES
33.3% Unit
19.2% Dollars
EMAIL
MM delivered
18.87% open rate
1.99% click-through rate
INFLUENCERS
1.02MM impressions
(1.OMM goal)
10.97K engagements

s | e v
e 56

0. crea Jemsloecmm
|

@] Publix.com/

' $450 OFF

L o RebeticsCroam
Il ADDED SUGAR. [Rctiians

ublix.com/

- 5499

Chios's Pops

New flavors on the block.

dvgl(a\ coupons

1 gital-coupons
|

publix.com/
% digital-coupons
[0}

$250 OFF ﬂ

$1 50 OFF WITH MFR DIGITAL COUPON

WITH MFR DIGITAL COUPON
Any 1 Hiagen-Dazs

14-02, 64-0z or 3-6-ct. Bar:

N o)
blis v
$5 OFF z.“g,s; iers 3450 OFF [
WITH MFR DIGITAL COUPON 95‘“

5 WITH MFR DIGITAL COUPON
When You Spend $20 or

more on Hifgen-Dau, B AniyA Chips Aoyl or Ored;
Edy’s, Oreo, Chips Ahoy!, &
Drumstick, Outshine o
Skinny Cow Frozen Treats

Frozen Desserts 1,508,
Sandwiches 4-ct.
or Cups 10-c

$20FF ‘
i | \arH MER DIGHTAL COUPON ‘
| | e ; Any1Edy's lce Cream |
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Extra Savings Themed Campaign

Live Well

MARKETING COMPONENTS

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

* IMM+ deployments
* IMM sent in week 1,

follow-up email sent to
openers in week 2

INFLUENCERS

« 667K impressions

* Includes blogs and social
posts

RECIPE FLYER

* Downloadable PDF to
include your recipe

Campaigns are subject to change.

THE BENEFITS
e Drives brand awareness

and recipe ideas
Generates incremental sales

PROGRAM LIVE
Feb. 11-24, 2023
Apr. 22-May 5, 2023
Sept. 9-22, 2023

Del Monte Fruit Cup
@ Snacks Family Pack
12.pk

your choice

Encourages trial through value

THE COST
In-email feature
(Must also run an offer in flyer) ....ccccevveunns $1,75O

Price point/digital coupon ...$9,300
Coupon

.......................................... $11,200
Quarter page....vveveeeene, $28,000
Half page....ccoeeecccccccnnas $50,000

SUBMISSION PERIOD
............................ Nov. 11-24, 2022
................... Jan. 20-Feb. 2, 2023

............................ June 9-22, 2023
Dec. 30, 2023-Jan. 12, 2024 ....Sept. 29-Oct.

@ exclusively at Publix

SHOP FOOD SHOP NON-FOOD

i account e s ol oo o o chckt

12,2023

SAVE NOW

@ it

prbomopoint

BACK TO 2023 CALENDAR )

=

o o

DECEMBER 2022

RESULTS
Live Well
INCREMENTAL SALES
44.4% Unit
28.3% Dollars
EMAIL
1.2MM delivered
21.73% open rate
2.50% click-through rate
INFLUENCERS
708K impressions (667K goal)
7.4K engagements
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Extra Savings Themed Campaign

New Item

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

* IMM+ deployments

* IMM sent in week 1,

follow-up email sent to
openers in week 2

DISPLAY ADS

e Location and behavioral
targeting

e 2MM impressions

RECIPE FLYER

* Downloadable PDF to
include your recipe

Campaigns are subject to change.

THE BENEFITS
e Drives brand awareness

* Encourages trial through value

and recipe ideas

* Generates incremental sales

PROGRAM LIVE
Aug. 12-25, 2023

@ excsively ot Publix

SEE OFFERS

Gt Pt ccun o 1o cces it o s o chckout

\;:\)\(é&\\ln\%ems

oprens w0 A

)

WITH MFR DIGITAL COUPON
On any 1 Cabot
Shredded Cheese
8-0z

Save *4

On any 1 AstePro Allergy
Nasal Spray 60-dose or
Claritin 24—70-ct.

THE COST
In-email feature
(Must also run an offer in flyer) ....ccccevveunns $1,750
Price point/digital coupon ...$9,300
(Gfo]U] o Yo ) o TN $11,200
Quarter page....vveveeeene, $28,000
Half page.....ovveeeececeeeeas $50,000
SUBMISSION PERIOD
May 12-25, 2022
g B

Splenda

Liquid Water Enhancer
3.11-0z

your choice

2:%4 a
Me & The Bees Lemonade

12-02
your choice

Exciting

s20 @&
NEW ltems 127
. ?;:‘i:t;iﬁrcﬁzlc:uchangas
@06 s
ELF-*‘;%J% sqorr B
@.ﬁ'hﬁi wn?wamemwouporu
B 2:?;1(!;::: ‘(,:theese
s &=

prbomopoint

BACK TO 2023 CALENDAR )

=

o o

AUGUST 2022 RESULTS
INCREMENTAL SALES
70.2% Unit
26.4% Dollars
EMAIL
MM delivered
22.99% open rate
2.42% click-through rate
DISPLAY ADS
2.IMM impressions (2MM goal)
2.9K engagements

m Exciting NEW ltems O
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Extra Savings Themed Campaign

Pet Essentials

MARKETING COMPONENTS

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

EMAIL

» Targeted to shoppers in
Publix footprint

* IMM+ deployments

* IMM sent in week 1, follow-
up email sent to openers
in week 2

SOCIAL ADS

e Location and behavioral
targeting

* IMM impressions

Campaigns are subject to change.

THE BENEFITS
e Drives brand awareness

* Encourages trial through value
and recipe ideas

Generates incremental sales

PROGRAM LIVE
May 20-June 2, 2023

| #“ 258
E £ D ThreeDog Bakery Treats

3 yuur ehoice

3 Buy Any 1 ]
‘ mﬁ!ﬂ g:ntastlx Treats 5 zo -6.07-0z |

i @ FREE

ket et o o
| sl BEINSS SR R e

m»m
\QNN

pub\ix.com/d}gital-coupons

¢ #* W\THMFRD\G\\'A\.COUF’ON
——, $3OFF

| CQUPON VALID DECEMBER 10 TO DECEMBER 23,2023
| = $4OFF

{8 Any 1 Fresh Step Clumplng
¥ cshinsr 15.4b or 22.5-25-1b

THE COST

In-email feature

(Must also run an offer in flyer) ....ccccevveunns $1,75O
Price point/digital coupon ...$9,300
(Gfo]U] o Yo ) o TN $11,200
Quarter page....vveveeeene, $28,000
Half page.....ovveeeececeeeeas $50,000

SUBMISSION PERIOD
............ Feb.17-

Mar. 2, 2023

$3OFF

Any 1 Scoop Away
Clumping 25-28-b
Cat Litter

@ \iTHMFRDIGITAL COUPON
[l Any 1 Fresh Step

/ Cl:llmplng 14 or 20-Ib
Cat Litter

On any 1 Nylabon:
Natural Nubz Edi me

Pet Essentials

TAKE THE

28PAY.

PurinaONE com 28DC !

Nutri Dent

Edible Dental Chews™

216

Nutri D
Natural Dental Chews

Now thru Friday, December 23

{__saveNow ]
@ st

prbomopoint

BACK TO 2023 CALENDAR )

g
=
o o
DECEMBER 2022
RESULTS
EMAIL
TMM delivered
22.02% open rate
2.32% click-through rate
SOCIAL ADS
1.IMM impressions (IMM goal)
4.6K engagements
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Extra Savings Themed Campaign

Plant-Based*

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

THE BENEFITS

EMAIL

* Targeted to shoppers
in Publix footprint

* IMM+ deployments

* IMM sent in week 1,
follow-up email sent to
openers in week 2

INFLUENCERS

¢ TMM impressions

* Includes blogs and social
posts

RECIPE FLYER

* Downloadable PDF to
include your recipe

Campaigns are subject to change.

THE COST
» Drives brand awareness In-email feature
‘E ial th h | (Must also run an offer in flyer) ....ccccevveunns $1,75O
asgigz?gssi;;gst rough vaiue Price point/digital coupon ....$9,300
(@fo]U] o] o TN $11,200
* Generates incremental sales QuaFr)ter (Y=o T- T $28,000
Half page....ccoeeecccccccnnas $50,000
PROGRAM LIVE SUBMISSION PERIOD
Jan. 14-27, 2023 ..., Oct. 14-27, 2022
Apr. 8-21, 2022 ....cccoveeverenne Jan. 6-19, 2023
June 17-30, 2023 .....cccvveueuee. Mar. 17-30, 2023
Aug. 26-Sept. 8, 2023 ........... May 26-June 8, 2023 e

E
254 e S Zortd
= - Gardein Plant-Based Chili t:a Pasta 8.8-02
Productts to g:rif:;:‘;:;“’ i 5o BiF choice
support your g your choice

P lant- o e A
forward

lifestyle. 2;510

. o & M.r;'anneCrackers plant-based
‘ Organic

MRS ST

iow thru Frday, January 27

[ Yo

=

g WiTH MFRDIGITAL COUPON

., Any2Minute
" Ready to Serve Rice
A eeor

$299 I

Saffron Road Chickpeas \‘

| i com/
\‘ %"% B Sapons $1 OFF
(c% -

Bin Al v R DIGITAL COUPON ‘

prbomopoint

BACK TO 2023 CALENDAR )

A
=

JANUARY 2023 RESULTS

INCREMENTAL SALES
47.9% Unit
22.3% Dollars

EMAIL
1.2MM delivered
21.88% open rate
2.42% click-through rate

INFLUENCERS
1.2IMM impressions (IMM goal)
24.0K engagements

*To be considered for program participation, items must include
one or more of the following claims or certifications on the
package:

1. Certified Plant Based by NSF/Plant Based Foods Association or

2. Make a plant-based claim on package such as “made with
plants,” “made from plants,” “contains 20g plant protein”.

3. Some products that are Certified Vegan or contain a vegan
claim may qualify but we would need additional verification
that the product:

« Formulation consists of at least 70% plant derived
ingredients by weight (excluding water and salt) and
« Formulation consists of no more than 25% of ingredients
by weight (excluding water and salt) of non-plant, non-
animal ingredients (this includes flavorings, gums, colors,
leavening agents, etc.)

« Please include this information in your submission for
review.
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Extra Savings Themed Campaign

Summer Grilling

MARKETING COMPONENTS

PRINT ADVERTISING

e Extra Savings Flyer
themed campaign

* 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

* IMM+ deployments
* IMM sent in week 1,

follow-up email sent to
openers in week 2

DISPLAY ADS

e Location and behavioral
targeting

* 1.6MM impressions

RECIPE FLYER

* Downloadable PDF to
include your recipe

Campaigns are subject to change.

THE BENEFITS
e Drives brand awareness

* Encourages trial through value
and recipe ideas

Generates incremental sales

PROGRAM LIVE
July 1-14, 2023

| @ publix.c

digital- coupons
@ $QOFF
| @5
WITH MFR DIGITAL COUPON

1l

Any 1 Kingsford Original
or ¥4atch Light Briquets
8lb

publix. com/
|
| leg digital-coupons $1 OFF
‘ @ i WITH MFR DIGITAL COUPON
@ F uccmo

blsshut Smoothle
?g‘:m Doubleshot Energy
15 oz., or Doubleshot
Espresso 6.5 0Z.

$ 499

sahten’s Hot Dogs
160z

ublix.c

\g»tal mupf’"s

prbomopoint

BACK TO 2023 CALENDAR )

THE COST

In-email feature

(Must also run an offer in flyer) ....ccccevveunns $1,750
Price point/digital coupon ...$9,300
(Gfo]U] o Yo ) o TN $11,200
Quarter page....vveveeeene, $28,000
Half page.....ovveeeececeeeeas $50,000

SUBMISSION PERIOD
.......................... Mar. 31-Apr. 13, 2023

@ Exclusively at Publix

GETSAVINGS & RECIPES

SUMMER
GRILLING

$1OFF L
gl |

e
'WITH MFR DIGITAL COUPON
On any 1 Kingsford
Original or Match Light
Briquets 8-Ib

$4OFF w

WITH MEFR DIGITAL COUPON “
il Items .
Any 3 sparkiling Ice | | Fndthese

| Now thiu Friday, July 15

@ wssble st usix
5 |

2:57 |

Sargento® Sliced Natu! ral |

Cheese 6 8-8 oz. “
you choi
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Extra Savings Themed Campaign

Tournament Time

THE BENEFITS
* Drives brand awareness
and recipe ideas
e Extra Savings Flyer
themed campaign
e 2.9MM circulation

EMAIL

* Targeted to shoppers
in Publix footprint

* IMM+ deployments ‘“”
* IMM sent in week 1, ‘
follow-up email sent to “
openers in week 2 ‘
INFLUENCERS |
« IMM impressions |
* Includes blogs and social posts ‘

RECIPE FLYER “

* Downloadable PDF to “‘
include your recipe

PROGRAM LIVE
Mar. 11-24, 2023

|
Campaigns are subject to change.

$ 1 09
Lipton Recipe Secrets Mix
1.5-2.60.1

your choice

$399

2:%12
Curly's Pulled Pork
or Chicken

* Encourages trial through value
PRINT ADVERTISING

Generates incremental sales

e SUPON VALID MARCH 12 TO MARCH 25,2022

gp— $ 55 0FF

THE COST

In-email feature

(Must also run an offer in flyer) ....ccccevveunns $1,75O
Price point/digital coupon ...$9,300
(Gfo]U] o Yo ) o TN $11,200
Quarter page....vveveeeene, $28,000
Half page.....ovveeeececeeeeas $50,000

SUBMISSION PERIOD
Dec. 9-22, 2022

‘ Q Exclusively at Publix

* VALID MARCH 12-25,2022 %

rmel or Natural Choice

Pepperoni 5-6-0z (shelf

stable) or Natural Choice
i 8.

GET YOUR GAME ON WITH EXCLUSIVE SAVINGS!

b " ]
‘Anv 1 Borden Cheese Singles \‘

prbomopoint

BACK TO 2023 CALENDAR )

=

o o

MARCH 2022 RESULTS
INCREMENTAL SALES
46.4% Unit
29.9% Dollars
EMAIL
MM delivered
21.06% open rate
2.48% click-through rate
INFLUENCERS
1.04MM impressions (IMM goal)
8.28K total engagements
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